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Being an entrepreneur is hard. Being a female entrepreneur can be even
harder. 

While things are getting better these days, some people still have a
rather antiquated view of business.

One that’s full of male CEOs dominating meetings, of boardroom tables
where there’s only room for one woman (or perhaps no women at all), of
men in sharp suits smoking cigars and drinking whiskey from their office
bars (oh wait… I might be thinking of Mad Men here).

Fortunately, the business world – especially the online business world – is
changing rapidly. 

Women are owning more businesses, starting more side hustles, earning
more money, and making more of an impact than ever before. We’re
becoming CEOs and CFOs and COOs and any other Cs you can think of. 

We’re making waves in our own way, with our own sweet style and in our
own unique fashion. 

But one of the most important things? We’re getting to tell our stories.
And people are listening.

As someone who’s been obsessed with writing since I was in primary
school, who’s self-published 10 books, who’s proofread and edited
hundreds more, who’s not happy unless I’m reading four books at a time,
and who lives and breathes words, storytelling is my jam. 

It’s what I do day in, day out, and I believe it’s one of the most powerful
things human beings can do: tell their story and share their knowledge.

Storytelling is how we communicate what happened in our day to our
loved ones over dinner, it’s how we pass our wisdom down to the next
generation, it’s how we relate and connect with others. 

It’s how we tell the world who we are and what we stand for. 

storytelling is everything.



It’s also how we get our message across when it comes to our business.
Whether you’re a personal brand or not, customers connect to faces, not
websites. To individuals, not corporations. To stories, not taglines. 

Our stories are what make us who we are, and they make our businesses
what they are too. 

There’s an old African proverb that says: ‘When an old man dies, a library
burns to the ground.’ Add ‘or woman’ to the line, and it’s spot on.

When we die, we take our stories – all the lessons we’ve learnt in our
lives, all our wisdom, our knowledge, our advice, our jokes – with us.
That’s why it’s so important to tell our stories while we still can.

It’s why I’ve helped countless clients write their autobiographies through
my Coleman Editing business. 

It’s why I came up with the idea for my self-development book, Write
Your Life: The Ultimate Life Hack For Achieving Your Dreams.

It’s why I’m so passionate about helping female entrepreneurs tell their
stories, sharing why they do what they do and how their past struggles
help them serve and support their clients.

And it’s why I decided to start the Write Your Story Project. 

We can all learn so much from other women’s stories.

Their struggles and strengths. Their fears and limiting beliefs. How they
overcame their problems to achieve their dreams. How their success can
pave the way for our own. 

I particularly enjoy reading or listening to stories of women who have
different backgrounds to my own – women from different countries,
different cultures, different ages, different races, different upbringings,
different life experiences… 

Just like travel can broaden our horizons, learning from women who are
outside our usual social or work circles can be so enlightening. 

It can help us look at our lives – and our businesses – from completely
different perspectives, can help us see our problems and issues through
fresh new eyes. 
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In fact, the idea for this whole Write Your Story Project came to me after I
spent a week doing market research calls for my new venture (my Write
Your Business programmes). 

I was fortunate enough to speak to women from all over the world –
Spain, South Africa, India, the Netherlands, Bali, America, England – and
while I got a lot of useful insight into my business and my new offer, I got
far more out of it than I expected. 

I got to see how women from different countries related to me and what
I was doing, and I got to hear about their businesses and lives too. How
they approached their work. How they saw the world. How they used
their stories to help their clients.

If I’d just stuck to my home country for my market research, I never
would have received such a variety of perspectives and outlooks. 

Besides, talking to people from other countries is always fun. 

But there was something else I noticed too. We had different approaches
to our businesses and lives in general, but there were also several
common threads that kept popping up in each of our stories. 

We were all entrepreneurs (I was doing market research with members of
the business coaching programme I’m in), but there were other things
too. 

We were all independent, we all knew we had something to offer the
world, and we all believed we would be successful. 

We all wanted to make a difference in our clients’ lives. 

We all wanted to achieve great things in life, and none of us were willing
to settle for a normal 9-5 job we had zero interest in. 

Through all of these things, we were truly connected – over countries,
over continents, over time zones and oceans and thousands and
thousands of miles. 

Huh, I thought to myself. That’s pretty neat. That’s super neat. When you
really stop and think about it, it’s actually really incredible.

As you can probably tell, I get SO inspired by women’s stories, and now I
want to inspire other women too.
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My aim? To help female entrepreneurs tell their story – and to give them
a platform on which they can do so – among a community of like-
minded, ass-kicking women who encourage each other and lift each
other up.

I want to seek out these inspiring stories, empower those women to tell
their stories, and encourage other female entrepreneurs to read those
stories so we can learn from each other’s struggles and make
connections across continents. 

Once I’ve collated epic, wonderful, inspiring, motivating, and just
downright awesome stories from 100 female entrepreneurs from all over
the world, they’ll be collated into a very special Write Your Story Project
book, the proceeds of which will be given to a women-led charity (to be
confirmed – let me know if you have any suggestions!).

Stories transform us.

Stories connect us. 

Stories can change the world.

So, tell me…

Are YOU ready to change the world? 

Are you ready to inspire others?

Are you ready to tell your story?

get involved.
Whether you already have your story sorted or you know you have a tale
to tell but aren't quite sure how to tell it, you can get involved in the
Write Your Story Project in several ways: 

1. Already have your story written out? Perfect! Just email it to
author@jessicagracecoleman.com with the subject line 'Write
Your Story Submission'.



I'm just gonna stop you right there.

If you're about to say 'What if I don't have an epic rags-to-riches tale or a
monumental coming-of-age story where I wrestle a crocodile and create
a cure for procrastination and then run 10 marathons a day while raising
six children and building a million-dollar online empire?' then stop it! 

Not everyone's story will involve colossal once-in-a-lifetime achievements
or crazy movie-style plot lines that will make your audience gasp in
amazement or scream in excitement. And that's OK.

If you've read my brand story, you'll know that it's about how I went from
a painfully shy, introverted high school student with an absolute terror
for public speaking to someone who learnt how to communicate and tell
her story in her own way, through the power of writing. 

There were no epic battles, no battle of wits, no rap battles... just me
battling my insecurities and limiting beliefs – and then overcoming them.

People love learning from people they can relate to, so the more down-
to-earth your story is, the more your ideal client is likely to connect to it. 

So stop thinking your story isn't good enough – it IS good enough. YOU
are good enough. 

2.
Want me to write your brand story for you? No problem! Sign up
for my Bespoke Brand Story Service, where I'll pen your epic
tale in your own brand voice and style and then break it down
into several pieces of ready-to-use content. Once I'm done, just
let me know you want to be considered for the Write Your
Story Project.

Want to get down to work and write your own story? Check out
my Storytelling Content Course, which guides you through
creating your own brand story (as well as creating content from
it using the DIY Content Toolkit). Then email it in to
author@jessicagracecoleman.com!

3.

but what if...?
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Your 'brand story' doesn't actually have to relate directly to your
business or what you're selling. Instead, your story can showcase how
you overcame a lifelong limiting belief... which gave you the
confidence to start your business. Or it can illustrate how you helped
someone with a problem... which gave you the idea to start your
business. Get it? It can be a story of feeling the fear and doing it
anyway, of standing up for yourself or of learning a valuable lesson or
of how you started a side hustle and now you can afford to take
trapeze lessons, which is your real passion in life... we can literally
make a story out of anything, as long as it's authentic and as long as it
comes from the heart.

We can connect almost anything in our lives if we think about it long
enough (or if we get someone else to look at our lives for us). We can
then use these connections to create an engaging, thought-provoking,
motivating story with a start, a middle, and an end that makes your
reader go 'OOH!' (or 'MOO' – if you've taken my programmes, you'll
know what this is. And no, it's not to do with cows).

Even if you don't believe you have a story you can use to either
promote your business or inspire others, I'm here to tell you: you're
wrong. You do have a story inside you. You do have something
worthwhile to say. There's ALWAYS something – you just might not be
able to see it yet.

I'm just gonna stop you right there. Again.

If you're about to say 'What if I don't have ANY kind of story that relates
to my business?' then... you know what I'm going to say... stop it!

I'm going to let you in on a few things:

Got any more objections or 'what ifs'? Just email me your questions at
author@jessicagracecoleman.com or DM me on Insta @jessicagcoleman.
I promise you I'll answer them (and not just tell you to 'stop it'!).
 
I hope you'll join me in the Write Your Story Project, and if not, I hope
you still come up with your unique brand story so that you can attract
your dream clients and make more money while making an impact!

Jess x

okay, I hear ya, but what if...?
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